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UNITING THE FUTURE 

O F  E L E C T R I C  B O A T I N G
ESSENCE OF 

B O S T O N  W H A L E R



B o s t o n  W h a l e r  h a s  a l w a y s  b e e n  a  
t r u s t e d  l e a d e r  i n  t h e  w o r l d  o f  

m a r i n e  p r o d u c t s .  W e  a i m  t o  
f u r t h e r  p u s h  t h e s e  i d e a l s  i n t o  

r e a l m s  u n v e n t u r e d  f o r  t h e  
c o m p a n y .

R E D E F I N I N G  C O N C E P T   

Boston Whaler 
boat pics



D E S I G N  L A N G U A G E  S T U D Y

• Wrap around paint

• Use of light shade colors in paint.

• Kink in rub rail (excluding Dauntless)

• Base paint is off white gel-coat

• Side hull window in 40 Conquest and 42 Outrage

• Strong shoulder & Boston Whaler Smirk

• Carolina curve



• INSPIRE - 

With their performance they 
inspire people to continue 
boating.

• CONSTANT IMPROVEMENT - 

 Enhance the boating experience 
with their variety of models. 

• PROUD - 

There is pride and sense of 
success on having a Boston 
Whaler.

• HIGH QUALITY - 

Consistency and reliability as their 
focus. 

• TRUST -

Always improving trust with their 
consumer and partners.

W h y  W h a l e r ?

T h e  c u s t o m e r  v i e w s  t h e  b r a n d  a s :



C O M P E T I T I O N

C O M F O R T

S P O R T

F I S H I N G L E I S U R E

C O M P E T I T O R  C O M P A N I E S



• Registration by women has become the 

highest ever now.

Women

• Outperforming in specifications and 

durability making a strong image.

FTBB

• Demographic change. Average age of 

new owners lower than previous data.

Younger Generation
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02

B r u n s w i c k  i s  a t t r a c t i n g  
a  n e w  w a v e  o f  b o a t e r s  



I N T E R E S T S : M o r e  i n c l i n e d  t o  S o c i a l  
I n t e r a c t i o n s ,  N a t u r e  i n c l i n e d ,  S i m p l i s t i c  f o r m  o f  l i v i n g .

P R O F E S I O N A L  L I F E
M a s t e r f u l  c r e a t o r  o f  f o o d ,  g r o u p  i n c l i n e d ,  E n j o y s  c o m p a n i e s  
o f  t i g h t  f r i e n d  g r o u p s ,  s t r i v e s  f o r  e x p l o r i n g  n e w  t h i n g s .  

P E R S O N A L  L I F E   
L e s s  a f f e c t i o n  f o r  l a r g e / l o u d  c r o w d s .  G e n e r a l l y ,  b u y s
b r a n d s  t h a t  a r e  r e u s a b l e  a n d  d u r a b l e ,  L o v e s  o u t d o o r s  a n d  
g r o u p  g a t h e r i n g s .  

P E R S O N A

G r a c i o u s  H o s t

M i a m i ,  F L



I N T E R E S T S : F r e s h  y o u n g  l i f e s t y l e ,  G e n e r o u s  l i v i n g ,  T r a v e l ,  
L e i s u r e  e x p e r i e n c e .

P R O F E S I O N A L  L I F E
L e i s u r e ,  c o m f o r t ,  v e r y  w e l c o m i n g ,  l o v e s  h o s t i n g ,  o p e n  
e n v i r o n m e n t .  M o r e  s o c i a l l y  a b l e  a n d  i n c l i n e d .  

P E R S O N A L  L I F E   
F r e e d o m  t o  e x p l o r e  a n d  l o o k  e n e r g e t i c  r a p i d l y  e v o l v i n g  
l i f e s t y l e  e x p l o r i n g  n e w  t h i n g s .  P r o g r e s s i v e  t h i n k i n g ,  
e n v i r o n m e n t a l l y  c o n s c i o u s  a n d  a w a r e .  

P E R S O N A

G i r l s  N i g h t  O u t  

S a v a n n a h ,  G A





F O C U S  A R E A S







CHEROK-E

Welcome to the future; the future of electric 

boating for Brunswick Corporation. Design and 

implement an electric boat that is towable and  

sized so that it will fit into a home garage. 



TIMELESS HIGH QUALITY DESIRABLE



F I N A L  D I R E C T I O N

SCULPTURE TEXTURE
S 

COLOR PALLETE

























Adjustable tinted 
glass roof 

B O A T  F E A T U R E S

Weather resistant, 
diamond pattern 
leather 

Custom Paint

Retractable rope 
hooks

Solid antenna

Extendable solar 
panel

Automated
Pop-up anchor

Compact console 
with smart interface

Anti-slip floor wood

Adjustable Swim 
platform

Adjustable middle 
table or seat

Adjustable seat

Engine & Battery 
Hatch









I N T E R F A C E

W e ’ v e  
d e v e l o p e d  a  
h o l e  n e w  
i n t e r f a c e  i n  
w h i c h  w i l l  
e n h a n c e  t h e  
u s e r s  
e x p e r i e n c e  i n  
o u r  p r o d u c t .



I N T E R F A C E



I N T E R F A C E  
F U N C T I O N S
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