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BOSTON

WHALER

ESSENCE OF UNITING THE FUTURE

BOSTON WHALER OF ELECTRIC BOATING
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REDEFINING CONCEPT

Boston Whaler has always been a
trusted leader in the world of
marine products. We aim to
further push these ideals into
realms unventured for the
company.



DESIGN LANGUAGE STUDY

* Wrap around paint

* Use of light shade colors in paint.

* Kink in rub rail (excluding Dauntless)

* Base paint is off white gel-coat

* Side hull window in 40 Conquest and 42 Outrage
* Strong shoulder & Boston Whaler Smirk

* Carolina curve
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Why Whaler?
The customer views the brand as:

* TRUST -

Always improving trust with their
consumer and partners.

* INSPIRE - * PROUD -

With their performance they There is pride and sense of
inspire people to continue success on having a Boston
boating. Whaler.

* CONSTANT IMPROVEMENT - * HIGH QUALITY -

Enhance the boating experience Consistency and reliability as their
with their variety of models. focus.




COMPETITOR COMPANIES




Brunswick is attracting

a new wave of boaters Women

e Registration by women has become the

highest ever now.

®

FTBB

e Qutperforming in specifications and

durability making a strong image.

Younger Generation

heyday HARRIS

* Demographic change. Average age of

new owners lower than previous data.
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INTERESTS: More inclined to Social

Interactions, Nature inclined, Simplistic form of living.
PERSON A g ©

PROFESIONAL LIFE
Gracious Host Masterful creator of food, group inclined, Enjoys companies
Miami, FL of tight friend groups, strives for exploring new things.

PERSONAL LIFE

Less affection for large/loud crowds. Generally, buys
brands that are reusable and durable, Loves outdoors and
group gatherings.
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INTERESTS: Fresh young lifestyle, Generous living, Travel,
PERSONA Leisure experience.

Girl Nich 0 PROFESIONAL LIFE
LS lght ut Leisure, comfort, very welcoming, loves hosting, open
Savannah, GA environment. More socially able and inclined.

PERSONAL LIFE

Freedom to explore and look energetic rapidly evolving
lifestyle exploring new things. Progressive thinking,
environmentally conscious and aware.

SCAD






FOCUS AREAS
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Power Boat

Electric motor, Solar Panels,

Inboard Engine j

Beaches, Lakes, Sandbars,

Island Hopping

Leisureful, Comfort,

Hosting, Inclusivity
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CHEROK-E

Welcome to the future; the future of electric
boating for Brunswick Corporation. Design and
implement an electric boat that is towable and

sized so that it will fit into a home garage.
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FINAL DIRECTION

SCULPTURE COLOR PALLETE TEXTURE
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BOSTON >

WHALER-E

~

REFERENCE BRAND ANALYSIS

LIGHT & SHADOW

COLOR AND MATERIALS
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BATTERY SELECTION

e Torgeedo, BMW i3 battery
e Lithium-lon

* 40 mile range
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BOAT FEATURES

Adjustable tinted

glass roof Adjustable seat

Compact console
with smart interface

Extendable solar
panel

Adjustable middle
table or seat

Adjustable Swim

Automated
platform

Pop-up anchor

)y

-

S
T
-

y

Engine & Battery
Hatch

Custom Paint J

Weather resistant, Anti-slip floor wood

diamond pattern Retractable rope
leather hooks

Solid antenna
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P AUTODOCKING
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We've
developed a
hole new
interface in
which will
enhance the
users
experience in
our product.
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INTERFACE

&
\ i
) >
‘J!

24K Magic - Bruno Mars

¥ 4 rpm(X 1000)
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INTERFACE
FUNCTIONS
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